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HALAMAN PENGESAHAN



PERNYATAAN



MOTTO

“Sesungguhnya sesudah kesulitan itu ada kemudahan”

[QS. Al-Insyirah 94:6]

If you ever feel so small and lonely
If you ever feel like falling down beneath the ground
Don t ever forget
Live your life
(Day 6 - Live Your Life)

The most Important thing is not how fast you walk, but whether or not
you reach the final line. Don 't stop even if you walk slowly

- Sungjin Day6 -
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ABSTRACT

News about the closure of TikTok Shop first surfaced due to complaints
from merchants about the selling price being too low. The closure of TikTok Shop
was caused by the applicable business license in Indonesia. However, TikTok Shop
has now regained permission from the government, so the company can continue
its business activities to increase sales. This study aims to determine the effect of
Perceived Enjoyment, Hedonic Motivation, and Shopping Lifestyle variables on
Repurchase Intention and the role of intervening variables, namely Live
Streaming, in mediating indirect effects. This study uses a quantitative method
with purposive sampling technique, there are 100 respondents who are residents
of Pekalongan and Batang domiciles with path analysis techniques and sobel tests
with SPSS version 25. The results showed a positive effect of Perceived
Enjoyment, Hedonic Motivation, and Shopping Lifestyle all affect Repurchase
Intention. In addition, Perceived Enjoyment and Shopping Lifestyle have a
significant effect on Repurchase Intention through the Live Streaming Feature,
while hedonic motivation has no significant effect on Repurchase Intention
through the Live Streaming Feature. Factors related to Repurchase Intention are
likely to be included in future research so that their findings can consider the
following current issues such as ease of use, trust in the seller, and product quality
also play a major role in influencing purchasing behavior,

Keywords: Perceived Enjoyment, Hedonic Motivation, Shopping Lifestyle, Live

Streaming, Repurchase Intention.



ABSTRAK

Pemberitaan tentang penutupan TikTok Shop pertama kali mencuat karena
banyaknya komplain dari pedagang mengenai harga jual yang terlalu rendah.
Penutupan TikTok Shop disebabkan oleh izin usaha yang berlaku di Indonesia.
Namun TikTok Shop kini telah kembali mendapatkan izin dari pemerintah,
sehingga perusahaan dapat melanjutkan kegiatan bisnisnya untuk meningkatkan
penjualan. Penelitian ini bertujuan untuk mengetahui pengaruh variabel Perceived
Enjoyment, Hedonic Motivation, dan Shopping Lifestyle terhadap Repurchase
Intention serta peran variabel intervening yaitu Live Streaming dalam memediasi
pengaruh secara tidak langsung. Penelitian ini menggunakan metode kuantitatif
dengan teknik purposive sampling terdapat 100 responden merupakan warga
domisili pekalongan dan batang dengan teknik analisis jalur dan uji sobel dengan
alat analisis SPSS versi 25 untuk menganalisis data. Hasil penelitian menunjukkan
adanya pengaruh positif Perceived Enjoyment, Hedonic Motivation, dan Shopping
Lifestyle semuanya berpengaruh terhadap Repurchase Intention. Selain itu
Perceived Enjoyment dan Shopping Lifestyle berpengaruh signifikan paada
Repurchase Intention lewat Fitur Live Streaming, sedangkan hedonic motivation
tidak memiliki pengaruh signifikan pada Repurchase Intention lewat Fitur Live
Streaming. Faktor-faktor yang berhubungan dengan Niat Membeli Kembali
kemungkinan besar akan dimasukkan pada penelitian selanjutnya sehingga
temuan mereka bisa mempertimbangkan permasalahan saat berikut seperti
kemudahan penggunaan, kepercayaan terhadap penjual, dan kualitas produk juga
berperan besar dalam memengaruhi perilaku pembelian,

Kata kunci: Perceived Enjoyment, Hedonic Motivation, Shopping Lifestyle, Live

Streaming, Repurchase Intention.
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